Strategic Trade Policy and its Applicability in China ——An Analysis of the Automotive Industry by 陈静
 
 







硕  士  学  位  论  文 
 
战略性贸易政策及其在我国的适用性研究 
              ——基于汽车产业的分析 
Strategic Trade Policy and its Applicability in China 





专 业 名 称： 国际贸易学 
论文提交日期： 2010 年 4 月 























另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的




























（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 




































































When traditional international trade theory could not explain the current pattern 
of international trade, and when imperfect competition and economies of scale 
became a common phenomenon, western scholars proposed new trade theory. As an 
expansion and extension of the theory, strategic trade policy emerged. With the 
deepening of economic globalization, China is bound to increase market openness to 
meet the increasingly fierce international market competition. The automotive 
industry is of no exception. Automotive industry is a strategic pillar industry of China, 
which has a huge correlation effect and positive externality, thus exerting a great 
impact on China's national economy. Meanwhile, as a developing country, China's 
auto industry is still in its infancy, lagging far behind that of the developed countries.  
As a result, China can not fully open its automotive market at current times. In order 
to maximize China’s national welfare, the government should, to some extent, protect 
and support the automotive industry when making trade policies. That is to say, the 
government should utilize strategic trade policies to create comparative advantage for 
the industry, making it a key part of the global automotive market.  To upgrade the 
structure of automotive industry and promote its competitiveness in global market, we 
should combine strategic trade theory and traditional infant industry protection theory, 
and make suitable policies to help develop our automotive industry. 
This paper introduces the meaning of strategic trade policy and its applicable 
conditions, and discusses whether it is applicable to our automotive industry by 
studying the successful experiences of Japan and Korea. Through theoretical and 
empirical approaches, we first analyze the market structure of automotive industry 
and its external conditions, finding imperfect competition and economy of scale in our 
automotive industry which may provide a basis for strategic trade policies. We then 
do an empirical examination of whether strategic import and export policies work for 
China’s automotive industry using Dixit's "calibration" model. The result shows that 














trade policies, we can improve its global competitiveness, transfer the monopoly 
profits from foreign manufacturers to domestic ones, and improve our national 
welfare. However, we should also note that the strategic trade policy tools always 
contradict WTO regulations, so we should pay more attention to how to implement 
these policies. In the last part, we, after analyzing the current problems of our 
automotive industry, propose some suggestions on the development of it from the 
perspective of strategic trade policy. 
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1.1 问题的提出及研究意义 




























































































































到 Spencer-Brander 研发补贴模型中，证明了研发补贴的 优性与产品市场竞争
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